The square root
of fashion

It takes a designer, an academy and a team of technicians six
months to produce TFL’s fashion colours and trends for each
season. The latest fashion trends emanating out of TFL’s Academy
in Montebello, Italy, are for the autumn/winter 2012-13 season

etailers across the northern

hemisphere will be selling leather

goods, garments, footwear and
upholstery containing leather in their
stores around the end of August 2012 for
the autumn and winter 2012-13 season.
Yet the first design concepts and ideas
were being discussed by TFL technicians
and colours and trends designer,
Emanuele Zamponi of Zamponi in January
2011. In today’s fast moving world of
fashion it is leather chemical producers
such as TFL that take concepts devised in
the textile sector and turn them into
trends for tanners to work with across a
range of end-uses and raw material
origins.

Led by the creativity of Zamponi, the
TFL team of technicians located in Italy
and throughout Europe set about turning
ideas and concepts into leathers that

combine new fashion with technical and
end-use practicality. ‘We like to offer a
service to an exclusive club of our best
customers when we present our colour
and trend themes each season’, Mauro
Magnaguagno, Head of the TFL Academy
and Competence Centre — Finishing, told
LEATHER International.

As with every season the
autumn/winter 2012-13 collection was
showcased to tanners in Italy in May
before being rolled-out on a worldwide
road show taking in some 130 tanneries,
which will be completed around July. In
turn, the tanners will begin rolling out
their tailored collections in time for the
Anteprima show in Milan and Le Cuir A
Paris shows in September.

Autumn/winter 2012-13
Unlike many of his peers Emanuele

Mauro Magnaguagno

Zamponi has the dual expertise of having an
expert knowledge fashion and predicting
trends but is also able to talk to technical
staff about how achieve the vision that he
has in his mind on to a piece of leather. As
well as his work with TFL, Zamponi also
lists a number of leading international
tanners as clients working across a range of
product segments. TFL have divided their
colour trends into ‘wearing’ and ‘living’.
Wearing sets out trends for garments,
footwear and leather goods while Living
features all the colours that will decorate the
season’s interior design.

TFL's themes for autumn/winter 2012-13
can be summerised within the following four
themes featuring leathers for both ‘wearing’
and ‘living’: H
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